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// Agenda .

Blue Tomato — Company Overview (Intro Video)

ends / Studies / .... £
Key Features
eCommerce System Overview


https://www.youtube.com/watch?v=uPbM5ncQeQA

THE BLUE TOMATO
PHILOSOPHY

your ride. our mission.
work hard. ride harder.

Blue Tomato stands for team spirit
and professionalism. Our passion
for snowboarding, freeskiing, skate-
boarding & surfing is the basis of our
success.

We live and breathe our business,
our sports and our lifestyle.

We share our spirit and enthusiasm
with our customers and colleagues.

We are first movers - we transform
visions into reality with courage and
creativity. Blue Tomato stands for
quality and expertise.

philosophy & vision | 3

THE BLUE TOMATO
VISION 2020

Blue Tomato is Europe's leading
omni-channel retailer for snowboard,
freeski, skate and surf.

-
Teamrider: Clemens Millauer @8 Patrick Steiner Teamrider: Philipp Freitag, Daniel Moder atrick Steiner

Teamrider: Jonas Bachan @ Alex Papis Teamrider: Julia Brickler @ Hannes Mautner
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THE BLUE TOMATO
TIMELINE

WITH 70M2 SALES AREA

1999

MOVETO NEW

WEBSITE RELAUNCH &

REDESIGN OF

2006

NEW BLUE TOMATO

SHOP IN GRAZ NEW BLUE TOMATO
2004 2014 SHOPS IN: COLOGNE,
i MOBILE WEBSITE BONN, WORGL, BREGENZ, | DESIGN UPDATE OF THE
Lo 2008 RELAUNCH TRIER, VIENNA 1010 BLUE TOMATO ONLINE SHOP

FIRSTBASIC BUILDINGS ONLINE SHOP AND
1994 ONLINE SHOP o [2010 EBUSINESS PLATFORM 2017
FIRST BLUE TOMATO X NEW BLUE TOMATO ACQUISTION BY FURTHER
SHOP IN SCHLADMING SHOP N VIENNA TUMIEZINC RETAL EXPANSION AND
ONLINE SHOP UPDATES

88
BLUE TOMATO SNOWBOARD
SCHOOL FOUNDED
RELOCATION OF o e
EIPANSIONOF | NEWBLUETOMATO
1997 LOGISTICS & T STORE N BAVARIA e R BLUETOMATO | SHOPSIN: FREBURG,
FIRST ONLINE PRESENCE 2002 DEPARTMENTS T0 GRAZ STUTIGART, NNSBRUCK, | Niw BLUE ToMATO WAREHOUSEAND | HANNOVER, KARLSRUHE,
FIRST BLUE TOMATO VIENNASCS SHOPPING | G0ps N: BREMEN, AL Ll LS
CATRLOGUE 2005 sty VILLACH, LN, ONLINE SHOP IN SWITZERLAND (ZURICH)
E-BUSINESS PLATFORM OBERHAUSEN SALIBURG, LIENE,
RELAUNCH 2006 ESSEN
FIRST BLUE TOMATO

FREESKI CATALOGUE
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THE BLUE TOMATO
HEADQUARTER

Blue Tomato's headquarter which is
based in Schladming is a modern and
open office space.

The following departments are spread
across three floors:

BLUE TOMATO
DISTRIBUTION
CENTER

& PHOTO STUDIO

All Blue Tomato orders are dispatched
from the company’s very own 5,000 m?

distribution center in Graz. * Finance

* Human Resources

+ Product Data Management
+ Buying

+ Brand Marketing

+ Online Marketing

+ Customer Service

+ Retail & Retail Operations

As well as countless rows of shelves,
high-racks and picking stations, the
large warehouse is also home to the
returns and complaints department.
Our in-house photo and video studio is
also located here, providing specialised
product photography and product
videos that act as promotional sales ma-
terial.

In Graz at the distribution center is
also another office located. Itis the
home of:

Shop re-stocking is also co-ordinated
by the logistics department in Graz.
Deliveries represent an attractive
opportunity to deliver tailored, location-
specificinformation and product samples
directly to customers.

+ Webshop Developement

+ IT Developement

+ Supply Chain Management
+ Customer Service

We are happy to provide individual
quotes for delivery supplements.

Photo & video studio Graz Customer Service




About Blue Tomato: Histor

// The first Blue Tomato Store / Webshop

1. SHOP IN SCHLADMING

blue-tomato.com

Kostenloser
Versand "
Bestpreis-
Garantie
473
Riickgaberght

Orfine-
beratung
e Brota oy vl

==l 1999

astylaticard 2 Gida ikl Sofbindung Prafies Bi
Emaltich in cen Langen; 143/193/156/16L more.

Dlusomato New s AbO DM 339,
18 2458,

Maine Bl adre

1. BLUE TOMATO ONLINE SHOP




/ From 2002 to 2007

‘bluo—tomato.at

Waéhle eine Kategorie :

All Rossignol Products

Freestyle+Freerideboards
Freestyle+Freeride GIRLS
Freestyle+Freeride Sets
Test Freestyle+Freeride

Wahle eine Marke

(@ Home {7 Shop IF) Magazin &l Forum (D info & Mein Konto [

Rossignol Scope 149 + Bdg. Snowpro

Einfach und Weich zu fahren fir Rider, die carven und Airs balancieren wollen. Weicher Flex, man
braucht also kein Technik-Spezialist zu sein. Sie sind spielerisch zu fahren und quasi der Aufzug zum
héheren Niveau.

Board

Lange
Effektive
Kantenldnge
Schaufelbreite
Mittelbreite
Heckbreite
Kurvenradius
Kern

Contruktionstyp

Binding

Empf. Stance
Rider
Zielgruppe (kg)

113,0
28,82

28,67

statt 399,- €
319,20 €
Wahrung

Erhéltlich in Farbe

Erhéltlich in GroRe
Ini

Lieferzeit
Versandfertig
in 24
Stunden

Stk.

zurlick in den Shoppingbag

149

7,1

Wood Core

Easy Base,
Progressive Sidecut,
mitlere Belag

Struktur.

40-56

40-60

AT AN (e T . shop | Magazin [ ine [ Schoo [ Trave

e

Boots _DEELUXE ID SCL CF 07:08
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© LRRRRARK!.
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D tel +43.3687-24223-33
® fax +43-3657-24 22355
S

>

>

Freestyle
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BigMountain / Backcountry

= Bootist fiir... ]
Men /Uni
Women
Kods & Youth

= Welche Marken
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[[Je2
Atomic
|_Burtten

o8 Nimls

SPECSITECHNO/DETAILS

265 US Men
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gmmezmqom

chuln Insole

braun a
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=
= Farben: [}
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et I ]

Reviews: Was haltet ilw davon?
Bewertung von Harald Muschalik aus Langen 0.

Review schreiben.
Boots Accessories SRS,

& Softboots Moch melw Style: Das kifude dir atch gofallon!
2
Atoric
DEELUXE
Fow VS.
Fonum (5”2
Northwave = 2 S
SHD) vans DEELUXE
Vans Encore 0708 wns Empire Lora SCL SF

== e 139.26 € s 0708
 Softboots wms. coas 17496 €
L zuststangenshien | T

® DSCLCFO

b Magazin-Stories zum Produkt:

PR 2un to

‘y 16. Februar mna im Longpleyperk
Obertavern

16.022008

Ich suche die Hose in L, wo bekomme ich die, bzw. kann ich die bei Ihnen bestellen??

DEELUXE ID SCL CF 07/08 P FERRAUARY
y €139,96 " < 4 B
el A

NEU EINGETROFFEN! ] y
-30%
Farbauswahl: € 60.- billiger! ‘Wahle Dein Land -
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12 Tage
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Se:
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e Auswahl

BESCHREIBUNG

Inspiriert von Stanley Kubricks A Clockwork
Oravm Wmmulrﬂ dlun ulliﬁ\ﬂ:b

vd zmmsmnsam in M

Flexble genug um ein wahrer Park- und Street

Snowboards
Rail Killer zu sein - aber genau mit der wenigen vt
extra Steife, die du 1Ur hartes und schnelles * Boots
chargen benotigst. + Bindungen
Es spet keine Roll, ob du dich auf den Pisten * Bezahlung
‘oder im Backcountry vergnugst und nur so + Versand
i wir empfehien dir Beethovens Neunte + Umtausch und Risc
e g s ool . P
. te » GroBentabellen
* Einfacheres Manovrieren
Landen
« Hohere Geschwindigkeit

bsolut Cast Episode 2
Der Park
06.02.2008




About Blue

mato: Histor

/ From 2008 to 2013

Hotline: +43-3687-24223-33 | info@blue-tomato.com | Info & Hilfe | Language & | Wunschiiste | Mein Konto
blue-tomato.com
NOWLSLRF | ¥ Warenkorb RECSIESPERE
KATEGORIEN » BRANDS » ) GUIDES » DEPARTMENTS » MAG » WIN » r
Community » School» Travel »

Suchen

Moy DRaL
- N

Dead Set

HT

3495 €
statt 34,95 €

\ SALES

Boots up to -40%

~
o A8 <
Check unsere Styles 2008 Du willst lieber reden? Umsonst telefonieren? Fragen Gber Fragen? Allo News und Infos per Mail
Flash-Kataloge Unsere Hotline: Skype blue-tomato: Antworten: Fiir Nowsletter anmelden:
Surfs Snow» Freeski» +43-3687-24223-33 [Skypel Unsere FAQs findest Du hier. [Deine Emailacresse | Go,
Sitemap | Home | Warenkorb | Mein Konto | Kontait | Impressum | © Snowboard Dac
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i
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=
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" 0 soocae
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265,95 €
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// Multi-Channel vs Omni-Channel oo
MULTI-CHANNEL RETAILING OMNI-CHANNEL RETAILING
g STATIONAR '%fﬂj/iﬁ?/ ;
ee——) (0T =
:
l ONLINE
2
- I MOBILE
2

KATALOG




// Customer Journey @ Blue-Tomato ‘m

~via Managed & Unmanaged Touchpoints”

Omni Channel is a channel integrated approach to focus on customer journey. To maximize our major
advantage of strength in both channels, it is important we manage the right combination of digital and
physical touch-points to create an integrated brand experience.

Digital Touchpoints

Product /Content

Landing Pagg Euro Label
. Personalization

Onsite I . Recommendation

Newsletter Search Ratings,
Youtube/FB Ext. Community Reviews
Online Ads Webshop Social Advocacy,

Payment
Testimonials

BT / Teamrider
Stores

Events Customer Service

Sometimes
Returns,
Payment

Physical Touchpoints

. Managed Touchpoints Unmanaged Touchpoints



// Customer Journey @ Blue-Tomato

level of human touch”

O

blue-tomato.com

Good omnichannel customer experience combines the elements of digital and physical
touchpoints to highlight opportunities for engagement and level of human touch.

w‘_ﬁ | Customer  Mobile Desktop
M‘.‘%n ’ Service

,high touch”

3rd party
Marketplaces
Platforms

Level of human touch

»low involvment”




customer structure | 7
| ONLINE SHOP PAGE IMPRESSIONS

W 20122016
W Forecast 2017-2018
200 Mio -
| SHOP CUSTOMERS | ONLINE CUSTOMERS
M Male 66% W Male 64%
M Female 34% W Female 36% el | BLU E TO M 0
CUSTOMER
100 Mio [
Blue Tomato's target group is made up
of snowboarders, freeskiers, surfers,
50Mio [ skaters and lifestyle-orientated young
SHOP CUSTOMERS ONLINE CUSTOMERS adults. The target audience is very
AGE GROUP AGE GROUP brand-conscious with high levels of
1014 id (12%) 3 # consumption. The main online target
u 1519 . old 4% n 121: yeaml d (;:) ok group is between 20-29 years old and
[ ] zo.u years °Id (22%) | 20'24 years °ld (20°/)u 2012 2013 2014 2015 2016 2017 2018 shop customers are mainly between
u o M old :17%; 2 yw“[ d( ? 20 and 24 years old.
= 3034 y:::z:w (10%) - gi:: y::i :m S::; | sPORTS Many of these adolescents and
u A = y (based on  customer survey from May 2016) young adults are considered to

W >35 years old (15%) Il >35 years old (18%)

100% be peer groups and opinion lea-
( ders or trend setters. 60% of the

older age group have a university
degree or Abitur/Matura (A-level equi-
valent) qualification.

Snowboarding

+ 90,000 daily visitors
* More than 450,000 products online
+ Newsletter with 700,000 subscribers

50% [

0% = II II

Longboarding

| ONLINE SHOP VISITORS

0 German speaking 38%
[l Non-German 62%

Freeskiing
hvolleyball

Be




online shop | 19

Ao N | THE BLUE TOMATO
YOUR WINTER SETUP! NS nw ONLI NE SHOP
B [orovscuns | emn ][ mowenon || seerssons | Pl /
: ‘ i

The Blue Tomato online shop was completely relaunched in 2013 ypd has been continuously updated with
new features and improvements throughout 2016. -

Blue-tomato.com underwent further technical and visual redesigns, oriented towards steadily increasing
visitor numbers. The Online Shop receives ten thousands of visitors daily from across the world and is availa-

NIXON MISSION SMARTWATCH YOUR SPECIAL POWDER BOARD Sl . ble in 14 languages. It is of great importance that we guarantee a satisfying shopping experience and that we

customize and improve the online shop design and usability.

More than 450,000 products are available online, covering snowboards, freeski, skate, surf, streetwear and
accessories.

“As the central sales platform we want our web shop to be at the cutting edge of technology and have
therefore decided to completely relaunch it”

[arson | . “The new blue-tomato.com website offers our customers a number of improvements in the navigation
and product search functions.”

All product images and videos are always displayed at the optimal resolution whether the customer is surfing
e from a PC, tablet or smartphone. 45% of page visits come from mobile devices and this figure is on the rise.
Ao Furthermore, the site was adapted for better integration of social media channels.
g % 3 ‘ “Users can now log in directly from their Facebook account, while new payment and delivery options
FRESHLY ARRIVED: SESSIONS j 1 | further improve the shopping experience.”

‘ stemoar ' i 3

“In the new ‘Blue World’ section, readers can find clear and compact information about the team, snow
parks, shops, competitions and much more.”

T0P MARKEN

buRTON WROXY mmaon  géh  VANS — @ VIKITA LI m
GUIKSLYER e voLcom

frovrerd

B e . BE wow @ FE @ [

YIRTAM I 8 ¢4



BLUE TOMATO
SOCIAL MEDIA

Blue Tomato has a presence on all
relevant social media platforms with
continual growth predicted in all
channels.

Whether Facebook, Instagram, Twitter,
Snapchat, YouTube, Vimeo, Pinterest
or Google+, all channels are constantly
updated, providing the community with
up-to-date content.

Close and direct contact with custo-
mers and target groups is particularly
important to us!

On Facebook, our fans are constantly

involved in an active exchange with Blue
Tomato and one another, creatingalarge,
loyal community that is continually
growing and that rapidly spreads news.

Facebook: +440,000 fans
(as of winter 2016)

Instagram: +68,000 followers
(as of winter 2016)

...and steadily increasing.

Facebook

facebook.com

/bluetomato

. vimeo.com
/bluetomato

pinterest.com
/bluetomato

You

twitter.com
/bluetomato

youtube.com
/bluetomatoshop

Snapchat
@bluetomatoshop

plus.google.com
/+bluetomato

Instagram
@bluetomato
@bluetomato_women

bluetomato EXEIEN

AMDeae  OBB Ao 2T aboveer

Forwa our . s mame, SNOH.SURF 4 SATE 55 5 WY
Crarom Coucrn) e SUGCTAT . TAWDTORNE Q0D

gy de- our mission.

b“""',\,

Pinterest




Key Drivers

O O O O O

Payment
Mobile
Performance
Shipment
Convenience




Key Driver: Payment

/ / Payment is one key to customer experience. b...mém
Consumer preferences vary by demographic, country and

product category. Understanding local preferences is key to increasing conversion by country.
New mobile payment methods and wallets are the game changer in the medium term.

KASSE
paymentitode -

Express m Vorkasse
m Sofort
W PayPal

i | e
— iDeal

m credit card
W Amazon Payment

DE NL

Was ist sinnvoll fiir meinen Shop und warum?

tEse Eahiungavertahren in D-A-CH f, = 1005, 1, = 453 1, = 480 Dartalling der AR

49,4%

der deutschen Konsumenten
brechen einen Kauf ab,
sofern der Handler die
bevorzugte Zahlungsart
nicht anbietet

........

ecezon

) ) @ ometiont @ Ovmricn @ simeke Z PAYOLUTION

bt e ssvoltion . A Paysate Campany AT CH
»Kauf auf Rechnung — Pay by Invoice - Pay Later” is still one of the must popular Paymentmethods by .some
payment methods in the DACH — Region. Nearly 50% of online shoppers abandon exemplary countries.
their carts during the checkout if the preferred payment method is not available. May —June 2017

outloolc  Blue Tomato will introduce ,,Kauf auf Rechnung“ in 2017.




Mobile phones have evolved to include all
the technology a consumer could find on
their computer.




Key Driver: Mobile Usabilit -

/ / Mobile / Desktop / Tablet i Sttt o
Usage (visitors) during the day

Phone and
Tablet peak:
21:00

Nﬁ

Desktop peak: '
= —— Desktop

Mobile
Tablet

|

Visitor (unique)

- 0. 05— EoNNEEE 7. I

W Y

01 2 3 45 6 7 8 9 101112 13 14 15 16 17 18 19 20 21 22 23

o Hour

.:.:-:gc’, Promotion 2 columns

Visits by device during the day, May — June 2017



personal advice / assistance

Study / Trend:

/ / Importance of personal advice/assistance

BEVORZUGTE FORM DER UNTERSTUTZUNG/BERATUNG NACH PRODUKTSEGMENTEN
Im Szenani wird Julia sowoh! von einem E(S?\'.\':'G’.‘ﬂ@:’&'é’.‘ a's auch von E:':'.‘Em menschiichen perstmichen
Assisterten uite
Produktsegmente wimsc

human personal human + digital

assistent

digital

personal

Egl_siirlllich- mens_cl;_lil;.r;er Kombinati no assistent
a at
assistent ALEsli?t:r:t :;sigtg#t: ' v:rrl'lhtlarild;r?n keine Unterstiitzung

_@_ Musik CD, DVD,
Download
Bacher, -1 —
@
. n
° Elekiro-, Elektro-
nlkgerate Handy
Kosmatik,
Pfleggprodukte
Werkzeug, Heim-
werkerbedarf
_—

Sportartikal
o

Schuhe,
Lederwaren

(1L mabel,
1 Deko
Uhren, % 9% 1%
Schmuck

Bekleidung,
Textilian

@

(N _§ _§ _§_§_ N _§ B _§ _§ N _§ B _§_§ _§B_§ B BN _§ § ]
0% 100%

blue-tomato.com

According to the
Handelsverband study "Future
Commerce", personal advice
will be a prime importance for
the product category of
sporting goods and clothing.

,y Ein Computer wird auch nicht mit den Augen

zwinkern und uns versichern, mit dem Produkt
gute Erfahrungen gemacht zu haben. ¢

Dr. Stephan Mayer-Heinisch, Prasident des Osterreichischen Handelsverbandes
und Obmann des ACSC (Austrian Council of Shopping Centers)

Future Commerce
Handel 2025

https://www.handelsverband.at/publikatione
n/studien/future-commerce-handel-2025/

r, HANDELS
VERBAND
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Key Driver: Convenience

The Heavy Buyer segment attach great
iImportance to convenience and shipment. The
cheapest price is not the #1 reason for buying
online for those with heavy online buying habits.

Cheap prices
Only online available
Convenience
Small expenditure of time

Variety of goods

Main motives for online shopping
(GfK Consumer Scan Study / Oct. 2016)

Medium Buyer

Convenience ‘
Shipment
Cheap prices T

Small expenditure of time

Only online available

O

blue-tomato.com



Key Driver: Speed ¥ A

O

blue-tomato.com

/ / A requirement of good customer
experience is fast page load time.

---------------1
A Soasta Study shows that mobile pages that
are 1 second faster experience up to 27%
increase in conversion rate.

Blue Tomato initiatives to
provide a high performance
customer expierence are:

1.9% conversion rate v" DDOS Protection and

: I
i |
i |
i |
i |
i |
i |
./.\. — l Content Delivery Network :
. 1.5% conversion rate & : i
* s % 1 v Multiple layers of cache :
S - \ c ! |
ﬁ _ "*-\_‘ @ : v" Asynchronous page reload |
(Va] \-\.._..—-—-.\. o . ‘q>:) I :
! —e—0—y_ o L 8 I I
/ : Our average backend speedis |
T K | between 300 and 400 ms per :
t.
° Load time (seconds) : reques |
i |
|

Source: https://www.soasta.com/blog/mobile-web-performance-monitoring-conversion-rate/






Webshop: Keyfeatures - RS e -

// Webshop Basic Features m‘m

Overview... (Relaunch 2013)

= Responsive Design (2/4 /5 /6 and 7 columns)
= Mobile Version B S S
= Adobe Scene7 picture integration, Super-zoom o Hon o

= search suggests :

= url-structure for languages and countries (i — - ' ' g
= product sizes Database / shoe size change-over functionality =

= new rating approach

= more product data (info about the model / sizes in use on the pic)
= product Wall (promotions by category, brand, product...) i A A ‘ FY % A
= product families / x-tags remm==—y
= dynamic promotions within the listerpage

= promotions / sets / x fory / goodies ...

= mini-basket

= |ogin and register / connect with facebook; paypal express
= single page checkout, guest orders

=payment methods by country, customer




/]

Webshop

: Keyfeatures

Examples of some features to improve
the customer experience

WOMEN

SPORTS

BRANDS

o000 Al T
Your search...

\

UP TO 50 % OFF
SALE BOARDSHORTS

0000 A1 ¢
Your search.

€109.95

ETNIES HELIX SKATE SHOES

Mobile optimized: Usability, clear and reduced Content-Concept, Performance...

O

blue-tomato.com



Webshop: Keyfeatures

/ Product Instore Availability

U CKGABERECHT

GARANTIE

@~

Deine Suche..
MEN WOMEN SPORTS BRANDS
blue-tomato.com

4 Zuriick 2ur Ubersicht Starseite > Schuhe > Sneakers

5

% SALE

B e & =~
QUTLET BLUE WORLD
VANS OLD SKOOL SNEAKERS
€ 84,95

inkl. MwSt. zzgl. Versand

Seider Erste, der dieses Produkt bewertet!

FARBE: (RETRQ SPORT) SEA SPRAY/T

| EU Size . | Wihle deine GréRe .

¥ Finde meine Grofe

IN DEN WARENKORB E

+/ Lieferzeitnur 1 bis 3 Werkage
O Versandkostenfrei nach Osterreich

& Vorritigim Shop Wien Meubaugasse (&

v o

SHOPS

blue-tomato.com

SHOPVERFUGBARKEIT

Q  Nach StraRe, Ort, PLZ suchen... > Aktueller

Hallo Eustachius, die Entfernung ergibt sich aus deiner
Lieferadresse Albersdorfstralle 13, 8062-Kumberg | andern

Blue Tomato Shop Leider nicht auf Lager
GRAZ

Murgasse 11, 8010 Graz

W Mein Shop © 14km

Blue Tomato Shop Auf Lager
WIEN SCS

SCS Vasendorf Allee 350, 2334 Vosendorf

W Mein Shop © 120km

Blue Tomato Shop Auf Lager

WIEN NEUBAUGASSE
Neubaugasse 3, 1070 Wien

W Mein Shop © 130km

MEHR SHOPS ANZEIGEN
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Webshop: Keyfeatures

Instore Availability on Listerpage

and Category Level

BLUE TOMATO SHOP

UBER DIESEN SHOP
Parkmoglichkeiten
Neubaugasse

Route berechnen

Offene Jobs

products/v_storeavailability/wien+1070/

\\\\\\\\\\\\\\

Jetztim Shop erhaltlich 7%? =

SCHUHE (119)

blue-tomato.com



Webshop: Keyfeatures

/ Model Size / Fit Finder

&~ Your search...
MEN WOMEN

blue-tomato.com
< Back to overview Home >

1
an

INFORMATION ABOUT THE MODEL

Leyla wears 06.

Body height 172 am Chest girth 8% cm

Arm length 61 cm Waist girth 71cm

Inside leg length Hip girth 96 cm

SPORTS

Women > Surf >

BRANDS

Vetsuits

. DARK BLUE

Your measurements
5 7 «
145 E «
Continue >
N
Fater rage /1 dontknow Curier
‘ © FITFINDER
o 32 scheint Ihre Grofie zu sein. Noch 3 Fragen.. L

blue-tomato.com




Webshop: Keyfeatures 3 -

O

// 360 Spin-Pics / SuperZoom s domatoon
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Webshop: Keyfeatures

Promos (Set...)

wouex.

o B T

spoats s " e

Produktdetailseite mit Goodie

o
Hex
1M 3ER SET KAUFEN UND SPAREN! @‘
N

|

3 Im Set nur €259,85- Du sparst € 401

=
ﬁ.ﬁ. E
IM 7ER SET KAUFEN UND SPAREN!

] -

€98 Qs

> Im Set nur €259,85 - Du sparst € 40!

c b

Ml Loga C-<ut 1014

cinss

" DIE PRODUKTE ZUSAMMEN MONTIEREN
MONTAGE

MONTAGEPUNKT

EMPFOHLEN
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Webshop: Keyfeatures :
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Webshop: System Overview -

// System Overview —
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i Cache Device
ﬂ‘sx-WWMX — Detection Content
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Managemen
Product-Data- OnsiteSearch Payment
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The Blue Tomato Holistic
Customer Experience Circle

YV VYV

Brand KnowledgeMindset = Organic Traffic
Speed & mobile-friendly pages

Trust and shopping experience

Relevance in all worlds (digital / social / offline...)

» Loyalty program
money can't buy opportunities

» Reinforcement of BT — Channels
(Shops, Newsletter, catalog)

product
selection

» Same high Service Level in
both directions

» Guided Selling (Sizes...)

» Shipping innovations
Sold 2. / Last Mile Solutions
(Packstation)

» Notifications and preferred day
options...

» Bestassortment

» Omni-Channel + Longtail
(Sold1)

» Product dataand
presentation

» recommendations

» Promotions and
Mobile optimization

» A/BTesting

» Checkout Refactoring
(payment / shipment)

customer
service

» Proactive sales support

» Product knowledge

» After Sale support

blue-tomato.com




your ride. our mission.




