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http://sapexchange.media/

00% of the media budget
spent is lost to middle men in
the value chain from
advertiser to publisher.

Simplified.




SAP\M

Connecting Advertisers and publishers Directly

Procter & Gamble [

Ferrero *—
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Advertiser
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e Customized + Invitation Only

Certification Process
Fortune 500 Brands

Trusted High Quality Inventory

Committed Audience
Quality 1st Party Data

SAPXM

Private Premium Exchange
for SAP Customers

* Transparency
* Accuracy
e Control
e Efficiency
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Axel Springer

Burda

Gruner + Jahr

Heinrich Bauer

Pro7Satl

Verlagsruppe
Milchstrasse

Telekom

Vogel Verlag

United Internet

Premium
Publisher
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CAMPAIGN MONITORING
- Geo-Analytics

SAPXM
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Interactive, personalized digital displays
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SAP Enterprise Bots

Conversational User Interfaces for SAP Applications

INNOVATION
CENTER




|
Sales GPS Which pitch/

promotion?

Process next
steps?

GPS like turn by turn guidance system to help sales reps meet their

quotas, by offering personalized recommendation by rep, by deal Which people?

and by account.

Sales GPS harnesses the power of Al, machine Learning and
prescriptive analytics technologies on structured and unstructured

data.

What price?

Emplay has won 3 industry awards with SAP. Its core Sales '
play y Which Which partner? N

DNA and sales recommendation technology” is central to Product?

N

Amazon best seller “Data Driven” by Jenny Dearborn (SVP
and CLO of SAP) and major contributor Sanchita Sur
(CEO of Emplay).

Which
Customer?

SAP is our largest customer with over 1000 users. Our
customer list also includes Netapp, Thomson Reuters,

NXP-Freescale, Metlife, CNA and Brookshire.
EMPLAY s A |



How does it work?

INPUT




Sales GPS App

Will | meet quota? If not why? Which accounts Which deals to Account and Similar deals and Which KPIs have
What to do? to focus on? focus on? deal next steps accounts improved?

09 $4326.12

"

56%  73%
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91% 43%
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Hasso Platner SAPPHIRE 2014

| ERP (intelligent ERP)



About SAP SE / SAP News Center / Mobile

The Human Touch: SAP
Introduces a Digital
Assistant for the Enterprise

—_—_— )ctober 14, 2016 by Esther Blankenst < 362
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My Products * &)  basic
Editing Status Avallability

All

Products (10)

Image Product 1D

Notebook Basic 15
HT-1000

Notebook Basic 17
HT-1001

Notebook Basic 18
HT-1002

Notebook Basic 19
HT-1003

Fiat Basic
HT-1035

Laser Basic
HT-1041

T 2K SBE I

Fabric bag professional
HT-1114

Price Range

Category

Computer Systems

Computer Systems

Computer Systems

Computer Systems

Computer Components

Printers & Scanners

Computer Systems

Manage Products v

Manage Products

Category Supplier
Sub-Category Supplier
Notebooks SAP
Notebooks Becker Berlin
Notebooks DelBont Industries
Notebooks Talpa
Flat Screen Monitors Anav Ideon

Laser Printers Compostela

Computer System Accessories Anav ldeon

Availabili—

O in

Oin

Ste

Si¢

St

Ste

Stock

|
|
|
}

s Price
Michael Falk
MP [
el USD
loannis Grammatikakis
IG R \ﬂ_»)
s UsD
Ingmar Lemke
IL -
. USD
Thomas Reiss
mwm )
usD
Martin Steiner
MS . ’
UsD
John Wandrocke
woo .
+~ USD
1 selecled Ok Clear Cancel
1. .00, 8.1 31.00 USD



SAP CoPilot Everywhere

Simon



SAP CoPilot Everywhere — One Digital Assistant with One Personality Across All
Products & Solutions, Industries and LoBs

CoPilot
for S/4HANA
Experience - -~ Engagement
SAP Hybris SAP SuccessFactors
SAP Fieldglass
Business Intelligent
Transactions Insights

SAP Ariba

SAP Fieldglass
SAP Leonardo CONCUR.

& Supply Chain Management




In the Off'Ce Simon 1

It is Friday evening and Simon just finished a call with his customer, Insite. He lets his colleagues know about an upcoming customer meeting
he has just confirmed. He uses Slack to communicate with his teammates and CoPilot is part of the conversation and proactively helps
arrange travel and accommodations for them.

SAP Sales

All Threads
CHANNELS Q

# customer-meetings

Hey team, | just confirmed a meeting with Insite in NYC next
Wednesday to talk about our new line of laptops &,

4[ Mike, Jenny can u join? ]

5 ot : [ Should | book your usual flights and hotels? L
+ Invite people 4[ Yes please @ ]

I’ve found the following flights and hotels based on your

. calendars and previous travel. Please confirm: L

Flight: Flight: Flight:

United Airlines 225 United Airlines 225 United Airlines 755
(UA225) (UA225) (UA755)
Departure: Departure: Departure:
Tuesday, April 4, 2017 Tuesday, April 4, 2017 Tuesday, April 4, 2017
08:00 AM 08:00 AM 11:00 AM

Your travel is booked and I've updated your caler| - 3 | L

C’ ¥ slack




The Airport Lounge Simon| Page 2

While Simon and Mike are waiting to board their flight in the airport lounge, they want to prepare
for the upcoming meeting. Simon asks CoPilot to provide some information about the customer.

Here is some information about Insite: i

2016 Revenue:
Ql: 52,454

Q2: 52,160
Q3: 52,233 I I
Q4: 52,343

Previous purchase orders:

Laptops 20,500
Smartphones 12,000

Hey CoPilot, what do | need to
know about this customer?




The Airport Lounge Simon| Page 3

Right before boarding, Simon realizes he forgot to bring his laptop charger. He quickly asks CoPilot to purchase one for him in
his company’s B2B system.

Hey CoPilot, | forgot my
laptop charger. Can you
send one to my hotel?

Wow, isn’t
procurement awesome

Laptop Charger
$100.00

| ordered this for you and it will be
delivered to your hotel by 5pm
tomorrow.

with Ariba?!

SAP Ariba



After the Customer Meeting Simon| Page 4

After the customer meeting, Simon and his team take an Uber to the airport to catch their flight. Simon wants to create the sales opportunity
before he starts travelling so he can spend time with his family once he is home. He asks CoPilot to create the opportunity for him. CoPilot
creates the opportunity by identifying some info in the context of Simon’s request, then walks Simon through the remaining required fields.

Hi CoPilot. | just finished up a meeting with
Insite. Can you create an opportunity?

Sure! Could you specify the product,
guantity, close date, and amount?
M645 Notebook, by the end of the month, 400 units

Could you also tell me the amount?
S400K

SAP Hybris



After the Customer Meeting Simon| Page 5

After the customer meeting, Simon and his team take an Uber to the airport to catch their flight. Simon wants to create the sales opportunity
before he starts travelling so he can spend time with his family once he is home. He asks CoPilot to create the opportunity for him. CoPilot
creates the opportunity by identifying some info in the context of Simon’s request, then walks Simon through the remaining required fields.

SAP Hybris



A Week Later at Work Simon

At work the next week, Simon receives an email from the customer about purchasing one of the products they discussed in the meeting.

B4 M645 Notebooks for testing - x

< C (@ @& Secure https://mail.google.com/mail/#inbox/15b226a9564a7e1¢c

Google o] 5 0@
Gmail ~ “ (] [ ] - V- More ~ 10f3 > = -~ o B
m M645 Notebooks for testing inbox x = Jan C

I Inb jcio28221@gmail.com
nbox . . . . .
Starred ;Jan C <jcio28221@gmail.com> 8:31 PM (0 minutes ago) « B -
Sent Mail omer Show details
Drafts Hi Simon,
More ~

We really liked the M645 notebook you showed us in the meeting. Can we buy 50 for further testing?

aSimon ar
Thank you!

= Click here to Reply or Forward

No recent chats
Start a new one

® <

7S/4HANA Google



A Week Later at Work

CoPilot recognizes the request in the context of the email and creates the sales order for Simon.

B4 M645 Notebooks for testing - x

Simon

< C' ( @& Secure https://mail.google.com/mail/#inbox/15b226a9564a7e1c

Google

Gmail ~

| Inbox
Starred
Sent Mail
Drafts
More ~

aSimon

No recent chats
Start a new one

2 98

“ (1) [} N~ ¥ - More ~ 10f3
M645 Notebooks for testing Inbol TP Quick Creats
Jan C <jcio28221@gmail.com> Sales order 3000077773
fome [= Customer Insite Inc.
Hi Simon, Total Amount 50,000 USD
We really liked the M645 notebook you | +
Product Quantity
Thank you! -
M645 Notebook [l 50 EA

= Click here to Reply or Forward

Jan C
jcio28221@gmail.com

B -

Show details

UVS/AHANA Google



Later That Night Simon

When Simon gets home that day, he is so excited about the success of the customer meeting that he
decides to surprise his wife with a weekend getaway. He uses his Google Home to ask CoPilot to create his
leave request for him.

Hi Simon, this is CoPilot.
How can | help?

Okay Google, let me talk to CoPilot.

Should | create a leave
request for Friday, April 14th,
and Monday, April 17t?

Hey CoPilot, | want to
take a vacation on Friday
and next Monday.

Yes please!

SAP SuccessFactors Google

Okay, I've created a leave
request for you. Enjoy your
vacation!




E-Quill Future Intelligence
Architectural Concept F%Y

Welcome to eQuill
Write, sketch, doodle!

Do whatever comes naturally

WRITE ‘ s
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4 paople have been here
"«’p.‘ Monarch Gourmet
o |
—— M et 5
Invite fnends to ke this Page -.é g
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Value chain

SAP Leonardo Innovation Portfolio

... SAP Leonardo connects things with people and processes

SAP Leonardo Bridge

Connected

People

Connected Connected Connected Connected Connected

Products Assets Fleet Infrastructure Markets

Product Insights Fixed Asset Insights Mobile Asset Insights Building Insights Market Insights People and Work
Manufacturing
Goods and Equipment Execution Logistics Safety Construction Rural Areas People and Health
Supply Networks Manufacturing Logistics Networks Energy Grids Urban Areas People and Homes
Networks
SAP Leonardo SAP Leonardo loT Foundation

loT for Edge
Computing SAP Cloud Platform / SAP HANA Platform
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End to End Operations

Efficient Operations M2M

Pred.Maint

Energy AR
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Connected Manufacturing
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Connected Logistics

‘N
e-Commerce '~
. N
Business Network '\,\

© Value
Logistics Hub Services Models

Track and Trace
Counterfeit

-gi @ Business
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SAP Cloud transforming Business the Microservices Way
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"CONSIDER IT DELIVERED-

UberRUSH Is the fastest, most rellable way. to get things from here to there In New York City.
Request, track, and confirm your dellvery right In the Uber app.

Use the promo code TRYRUSHNYC to try UberRUSH for free.

’ FOR ANDROID
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SAP

Simplify Everything do Anything



© 2016 SAP AG. All rights reserved

No part of this publication may be reproduced or transmitted in any form or for any purpose without the express
permission of SAP AG. The information contained herein may be changed without prior notice.

Some software products marketed by SAP AG and its distributors contain proprietary software components of other
software vendors.

Microsoft, Windows, Excel, Outlook, and PowerPoint are registered trademarks of Microsoft Corporation.

IBM, DB2, DB2 Universal Database, System i, System i5, System p, System p5, System x, System z, System z10, System
29, 710, z9, iSeries, pSeries, xSeries, zSeries, eServer, z/VM, z/0S, i5/0S, S/390, 0S/390, 0S/400, AS/400, S/390
Parallel Enterprise Server, PowerVM, Power Architecture, POWER6+, POWER6, POWER5+, POWERS, POWER,
OpenPower, PowerPC, BatchPipes, BladeCenter, System Storage, GPFS, HACMP, RETAIN, DB2 Connect, RACF,

Redbooks, 0S/2, Parallel Sysplex, MVS/ESA, AlX, Intelligent Miner, WebSphere, Netfinity, Tivoli and Informix are
trademarks or registered trademarks of IBM Corporation.

Linux is the registered trademark of Linus Torvalds in the U.S. and other countries.

Adobe, the Adobe logo, Acrobat, PostScript, and Reader are either trademarks or registered trademarks of Adobe
Systems Incorporated in the United States and/or other countries.

Oracle is a registered trademark of Oracle Corporation.
UNIX, X/Open, OSF/1, and Motif are registered trademarks of the Open Group.

Citrix, ICA, Program Neighborhood, MetaFrame, WinFrame, VideoFrame, and MultiWin are trademarks or registered
trademarks of Citrix Systems, Inc.

HTML, XML, XHTML and W3C are trademarks or registered trademarks of W3C®, World Wide Web Consortium,
Massachusetts Institute of Technology.

Javais aregistered trademark of Sun Microsystems, Inc.

JavaScript is a registered trademark of Sun Microsystems, Inc., used under license for technology invented and
implemented by Netscape.

SAP, R/3, SAP NetWeaver, Duet, PartnerEdge, ByDesign, SAP BusinessObjects Explorer, StreamWork, and other SAP
products and services mentioned herein as well as their respective logos are trademarks or registered trademarks of
SAP AG in Germany and other countries.

Business Objects and the Business Objects logo, BusinessObijects, Crystal Reports, Crystal Decisions, Web Intelligence,
Xcelsius, and other Business Objects products and services mentioned herein as well as their respective logos are
trademarks or registered trademarks of Business Objects Software Ltd. Business Objects is an SAP company.

Sybase and Adaptive Server, iAnywhere, Sybase 365, SQL Anywhere, and other Sybase products and services
mentioned herein as well as their respective logos are trademarks or registered trademarks of Sybase, Inc. Sybase is an
SAP company.

All other product and service names mentioned are the trademarks of their respective companies. Data containedin this
document serves informational purposes only. National product specifications may vary.

The information in this document is proprietary to SAP. No part of this document may be reproduced, copied, or
transmitted in any form or for any purpose without the express prior written permission of SAP AG.

This document is a preliminary version and not subject to your license agreement or any other agreement with SAP. This
document contains only intended strategies, developments, and functionalities of the SAP® product and is not intended
to be binding upon SAP to any particular course of business, product strategy, and/or development. Please note that
this document is subject to change and may be changed by SAP at any time without notice.

SAP assumes no responsibility for errors or omissions in this document. SAP does not warrant the accuracy or
completeness of the information, text, graphics, links, or other items contained within this material. This document is
provided without a warranty of any kind, either express or implied, including but not limited to the implied warranties of
merchantability, fitness for a particular purpose, or non-infringement.

SAP shall have no liability for damages of any kind including without limitation direct, special, indirect, or consequential
damages that may result from the use of these materials. This limitation shall not apply in cases of intent or gross
negligence.

The statutory liability for personal injury and defective products is not affected. SAP has no control over the information
that you may access through the use of hot links contained in these materials and does not endorse your use of third-
party Web pages nor provide any warranty whatsoever relating to third-party Web pages.



