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XP&A - Marching to the Same Beat
Synchronizing Planning Decisions beyond Finance
XP&A
Business Data Cloud

A.l. needs Finance & Extended Planning







Extended Planning & Analysis by Gartner

“The emergence of XP&A heralds a transformation of
financial and operational planning by providing a single
platform with the integration and support needed for
finance and business teams to collaborate. ”

“Move closer to integrated financial and operational
planning and elevate the role of FP&A to drive
consensus on gap-to-close actions by aligning siloed
operational forecasts to the financial plan across the
medium- and long-term horizons.”




There’s a BETTER WAY to PLAN

» React faster to improve business performance with
Artificial Intelligence

» Enable seamless planning with a business data
fabric, ensuring comprehensive, context-aware
insights

« With one connected plan seamlessly integrated
with
SAP applications and 3rd party data sources

* |nstill confidence with trusted data
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XP&A is the future, driving strategic decisions from steering |7 |7 |7
to execution

SAP brings all components together to lead the way into the next era of enterprise management
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SAP Human Experience Management (HXM) Workforce |7 |7 |7
Planning

SAP Human Experience Management Workforce Planning
content enables top-down as well as bottom-up planning of
headcount or full-time equivalents and calculates the resulting costs
using the central assumptions as basis.

HR Planning & Analytics

SAP Workforce Planning

] |n te gration With SAP SucceSSFaCtorS, SAP Fieldglass a nd SAP Sor.\fig‘L‘J‘re‘Arp]'al‘icati?n af\\dﬂl\%rarﬁ\»eter‘sh ?l.‘arv\ F»TEHDémam“Jys &“ ?ésts . Rs’.-;‘x’:rfs‘ ‘
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- Out-of-the-box reporting and simulations
(Progress Overview, Gender Analysis, External Workforce,
Budget Comparison)

SAP Analytics Cloud content | '{ iji = e . (__7 (AW | ‘V rgw- (—WV [—— (417 (__:

- Leveraging SAP SuccessFactors or other third-party HR :
(e.g. Personal information Geographical information, Job : — s ow oW owou
information, Pay information, Contract Information, etc..)
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SAP Commercial Planning

SAP Commercial Planning content
enables top-down as well as bottom-
up planning of Sales and Marketing
budgets and promotional plans. The
Commercial Planning process starts
with an import of statistical demand
forecasts from SAP IBP and actuals
from SAP S/4HANA. As planning
decisions are reached, the results are
sent back to SAP IBP as drivers to
improve further forecasts.

Commercial Planning

Portfolio

Planning Planning

Including;
List Price Planning
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Business Data Cloud for
XP&A






SAP Business Data Cloud |7 |7 |7

Insight Apps
Third-party apps 360 analytics Extended planning
McKinsey, PwC, DataRobot, Core Enterprise Analytics, Financial planning,
etc. Supply Chain Analytics, Workforce planning, etc.

People Analytics, etc.

Data activation and extensions . . | Business Al
Business Data Fabric

Analytics and Planning Data Engineering and Al/ML
Open data ecosystem

Third-party consumption tools

SAP Datasphere SAP Analytics Cloud Databricks
BW Modernization Al Copilot
SAP Business Warehouse / SAP Business Planning & Consolidation Joule

Data products and Harmonized data models

SAP Apps > 8 B o9 R E 7D a

Non-SAP Data Hybrid Multi-cloud On-premises



What is a data product?

Organize SAP data through data products

Business Data Sets Well Described
Master and transactional via rich metadata descriptions
objects/entities, analytical data and including semantics

sets, config data, etc.
all semantically aligned

Easily Consumable

Simple SaaS access from data
modeling and Bl tools, while fully
integrated with data engineering

tools

I 4 4

Discoverable

via an
SAP data product catalog



Core Enterprise Analytics

Working Capital
Finance Foundation
Sales Analysis
Enterprise Asset Mgt
Service Analysis
Solution Business

++

Customer Analytics
Customer Data Platform
Customer Management
Sales planning & analysis
Stock forecasting

++

People Analytics
Employee Central
Learning
Skills
Recruiting
Talent
++

Supply Chain Analytics
Order Management
Inventory and Costing
Procurement

Manufacturing
++

Insight Apps across all SAP application pillars

Spend Analytics

Spend Control Tower
Procurement analysis
Supplier risk analysis

Contract Management

Consolidated Spend
analysis

++
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What is the skill gap by role?

57 Hem skills Insigh*- -

Where do | find a particular skill in the organization?

Overview

Summary

Total Skills Skills with Gaps Employees at Expected Proficiency Level

164 78 [ o= a5

Skill Details

Most Common Skills Expected Proficiency Level Over Time

Employees per Skills and Proficiency Level

o E s
208 1

ge Proficiency Level per Skill

What skills do we have? -

3 |

What skills are on the rise or decline?



Use Case for CFOs: Financial Planning and Forecasting |7 |7 |7

CFO Needs

» Accurate financial forecasts in a volatile and uncertain market.
« Agility to adapt quickly to changing market conditions and make informed decisions
« Traditional planning tools struggle to incorporate real-time data and predict potential disruptions.

Arcounis Fecevable

Use Case with Business Data Cloud Working Capital Dashboard - Overview

 Harness the power of SAP Business Data Cloud 64.0 87.6 75.03% 66.47% 34 745.3
with Enterprise Analytics insight apps. ket 2O T o vl e 50 O T
» Delivers real-time, accurate finance data products Net Working Capital ecompasiian
not only from SAP applications, but also from et e e
external financial sources

* Provides the data foundation to unlock powerful Al
capabilities through Joule for advanced business
simulations.

* For example, when the CFO wants to assess the
impact of rising inflation on profitability, BDC N Ot T T
integrates real-time external data, such as the '
consumer price index, with financial data products
such General Ledger Accounts, Cost Centers,
Products, Cash Flow.




Use Case for CHROs: Workforce Composition Analysis |7 |7 |7

CHRO Needs

» Deep understanding of workforce composition, diversity, and skills to make strategic talent decisions.
» Insights into talent flow, attrition rates, and skill gaps is crucial for organizational success.
« Optimize workforce planning, talent acquisition, and development strategies.

SAP4 HCM Workforce Insights @
Use Case with Business Data Cloud Overview cpen s sater | (1)
. Summary
* Harness the power of SAP Business Data Cloud ‘
with People Analytics insight apps. ey 75 o
123,101 1,274 634 PR SR . e
* Seamlessly access data products from SAP SF 5 s 12 o) - 5 ast 12 mrts) e |
HCM, such as employee profiles, role descriptions,
skills, and performance metrics, along with insights Talent Flow
from open job requisitions. esscount sridge
* Provide analysis of the internal workforce data that ' e 1 ————— )
i i Grade 2 ey 4721 (-154)
can be enriched with external sources, such as s ————— 2
LinkedIn labor market insights. e+ E— 200850
Grade 5 *—1.%:\;53
+ Leverage Joule to ask questions like “What are the o E—
projected skill gaps in our engineering department =
over the next two years, considering labor market e ?_
trendS?” End rade 10 __ﬂwJawrs
[ K W D W Total M Headcount Promations

Role (& Insights Location (2 Insights Organisation (2 Insights
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Extended Planning



Infusing Al in SAP Analytics Cloud

4 4
Al Features Just Ask

Al features in SAC, powered Ask analytical questions

by machine learning in natural language and get
and statistical analysis answers as charts and table

Joule

Deliver in-context,
conversational Al with Joule

Evolution of Al in SAP Analytics Cloud
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>
Infusing Al

Infuse Al in place, where it’s
relevant to ease and
accelerate planning &
analytics workflows.




Smart Insights |7 |7 |7

Explain a data point or its variance
with top contributors

Deviation analysis across the data
model

$124.8 m (-5 $384.2 m (-3 $38.4 m $8,648 k

Based on dimensions cardinality
& hierarchy statistics

In Context Insights for
Businesspeople

Open data exploration beyond
filter & drill

Natural language explains top
contributors



Smart Predict

Build trusted and actionable
predictions without the help of a
data scientist

- Classification: “Create a sorted list of
prospects to focus on for this product”

- Regression: "Give me revenue
estimates for each customer for the
next 6 months"

- Time Series: "Forecast revenue for each
product and each point of sales daily
for the next 30 days"

@ Predictive Scenarios / D050787_Employee_Churn

Y |+ ®

> Predictive Models (1)

B

Overview

Global Performance Indicators

Predictive Power

Variable Contributions




Just Ask L /L /

Ask questions in natural language
and get answers Immediately

- Get answers in charts and tables

Just Ask @ Sales Orders Bikes (1) +  In which countries do we sell more bikes ?

Units Sold by Country

@ Sales Orders Bikes

Leverage autocompletion,
recommendation and sample questions

e @ B ® £ B0 2 N

Powered by Al, that automatically infer
similar words based on meaning and
generates query

Custom synonyms for metadata and
master data

B
I
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Information consumers to
get answers on their own




Compass

= Perform scenario modelling to simulate the
probable impact of driver uncertainties T p—

P&L Simulation Regional Revenue Fluctuation Effect Target: Operating Income / Amount GC | Million USD Case Se
Model: Input Filters: Output Filters:
e e Profit & Loss 2025 Date (Q4 (2025)) Date (Q4 (2025))
= Understand the best, realistic and worst )
cases, and their corresponding boundaries . s . _
Regional Revenue Fluctuation ... e« Drivers @ g 5
Account Filters Baseline (Last Run) Value Configuration R A ——
v [T + Ermployee <2123 wiion perating Income / Amount jilion @
1 - k, . fin ition USD +
= Trigger simulation directly from within SAP Eaa. o @D + N el
. Invest US 2 Building Expense - (810,55 Wil | Min to | Max Million USD E + x
An a lytl CS C lo u d Regional Revenue Fluctuation .., e 3 SalesDiscount - (;,1007211&';"?:}“3\’; Min to | Max Million USD n + X c alistic C C
o . 10 80% 10%
4 Gross Revenue - (ﬁf’wlhsfw’l':&'}“:\’; to Million USD n + x o 14156
e
= The benefits of stochastic risk analysis : D (ew el e @D 2 <
(Monte Carlo simulation method) brought to L e i (oo Ju[oe s @)/ ¢ |
t h - l . d f - dl ' 7 2;%:@::::& [:E‘a‘ﬁsllh'm'::(‘:”'\'; Min to | Max Million USD w + x ; B4l 9514 10487 11420 12393 13366 2% 15272 16245
non-technical users via an end-user friendly | |- T ey — o sl -
U I 9 g‘(zz’ng__”““”“ , (;‘fnﬂi&‘(‘:a 7.00 to | 10.00 Million USD E + x
10 Direct Material ; ﬁﬁ",ﬁf’,\';’l‘f:}(‘:\’: 50,00 o 6500 wiionuso (f®) + x Realistic Case Optimistic Case
) g Income
. l_ d . 11 Third Party = [S‘ﬂ"]n"fh',‘l'i‘ffi‘(‘ﬁ\’; Min to | Max Million USD n + x unt GC | Millio
= Featu res Incwuae: 12 PersonnelTime - (i-rffr';'l‘ffl“‘ﬁ:; Min to | Max vionuso (@) + x - -
™ Scenario Modelling and Comparison 13 Machine Time (53-“3514(%5&::}(‘:3 Min o | Max Million USD n + X 10% 10%
n Multidimensional SimUlation 85.41 1 109.75 109.75 w© 141.56 141.56 w© 166.50
nvest US (Private) Invest US (Private) Invest US (Private)
. . .gs
= Risk Context Exploration for a Specific Goal
Invest Asia (Private) invest Asia (Private) Invest Asia (Private)
. - . . . 116.88 10 149.18 149.18 to 182.54 182.54 10 214.26
= Collaboration with Private and Public Scenarios
= And more ...




Joule Capabilities in SAP Analytics Cloud

Analytical answers,
powered by just ask

e.g, “What were the top 3
product sales last quarter ?”

Ana lyt"i’ca |

Receive information how to perform Informational

certain tasks, in context

e.g, “Canyou explain how to create a
calculated dimension??”

(futgre)

Joule in SAC

) () Scripiin g

This is the current state of planning and may be changed by SAP at any time.

() Fuhc;tional
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Interact with the content

e.g, “Filter the content of my story on
Finance department”

Additional capabilities (future)

e.g, “Simulate a 5% increase of
my sales in 2024”

e.g, “Forecast the evolution of my expenses
in the next twelve months”

Enhance your dashboard with
generated scripts

e.g, “Create a script to switch story charts
between YTD and current month”



—. v:_.',il SAP Analytics Cloud @ Home Search Q QC B ® 8 N LM

» Corporate Overview Best Run Bikes

Revenue FY2023 Revenue by Product FY2023 Actual vs Budget Woman in Leadership by Job Family
in mUSD Current Period | in 95
]
» 2,112 mUSD
Qﬂ ’ Cruise 204 3@ +16.9% Engineering & Technical 34%
© +243 mUSD AAct vs Bud Mountain as2 e +16.756 Financial Services Hello Leila,
| am Joule, your digital
+13.0% DAct vs Bud sadng [l 2 [E——— RV , 1 &
@ assistant. How can | help
g you today?
8 Revenue by Region FY2023 Global Net Revenue FY2023 Actual vs Budget
in USD
—
Net Revenue +13.0%
= ABUD .
Net Revenue LATAM -2.5% FR,JCE
91 mUSD ABUD © 7
<L
PACIFIC US .
~AT7ms CHINA
Net Revenue United States +6.5% TS
390 ABUD A
7ms
Net Revenue Asia Pacific +31.9%
112 mUSD ABUD
‘é' Net Revenue Europe +16.1%
18 muUSD ABUD 2000
> LEGENDS |__,_;°°°°" :
g 20600 ~ ==t
Browse KPI Library Esri, HERE | Esri \= S
g7
Get Started
8 Gross Revenue FY2023 Actual vs Budget [ Explore Financial Statement Model ] @reate a Process |
in mUSD — \ o
@ ( Explore HR Model | R
264
82 ——
221 Ask anything
@ e 207 197 210 210 199 210 5 & >
181 s @
167 o o mEcn B I ]




Natural Language Generation in SAP Analytics Cloud
Generative Al infuses across key SAP Analytics Cloud

workflows to transform and simplify*

Auto-generate content on-the-fly 27 arseni o 5 a veoad

~ File Edit Inset Tools Format  View 5 2 D@ o Cv @~ 8.

LS

Solution Propesal 1 Solution Proposal 2 Solution Proposal 3

Surface it in-place seamlessly © e e

o Situation Summary Sales Orders to Stock Stock Carrying Cost
° . (o In Vancouver British Columbia, Bend Oregon, & Seattle Washington, sales orders for the Canyon Grail have ! ' ' ' '
O n e _( :l I ( :k a Wa eX e r I e n( :e surged unexpectedly, surpassing the forecasted value by 20%. This rapid increase in demand has led to a 7 23 688 4 7 2 0 0
® shortage of stock at the NA distribution centres, unable to meet the valume of requested orders, (+352) .
. . e
» Auto-generate storytelling narrative ® i
Solution Proposal Stock by Distribution Center
&8

To address the issue of insufficient stock in the NA distribution centres we Add to W

Distribution Center 1D Inventory Sales Order for Q1 Delta
- propose the following solutions: Madify

Write copy to initiate collaboration e suioreame I S -

Grail bikes from the China distribution centre & manufacturing facility to the NA

distribution centre. The China distribution centre has a available stock and a

Summarize collaboration thread

2. Increase Production: Work with the manufacturing facility to ramp up

production of the Canyon Grail bikes to meet the increased demand. This may
involve adjusting production schedules, increasing manufacturing capacity, or

Translate narrative and user's comment

. Prioritize Orders: Prioritize arders based on facters such as customer urgency,

[

order size, and historical sales data. This ensures that available stock is

Get how-to guidelines and best practices W S e i st

and maximizing revenue potential.

If you're not satisfy this proposal, you can manually do simulation in SAP
Analytics Cloud Campass which is for the advanced planning simulation

s incompuss J sar roos]

e B e »

* Planned innovation coming in 2025



Thank you.

Contact information:

Mark Smith

Mark.smithO3@sap.com

© 2025 SAP SE or an SAP affiliate company. All rights reserved. See Legal Notice on www.sap.com/legal-notice for use terms, disclaimers, disclosures, or restrictions relatedto this material.
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