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($45 mnpa k 2021 1)

KnueHTbl oXXngarT NonyymTb
NHTErpupoBaHHbin E2E onbIT

\ ©

‘TEEE

CMO, CDO, CRO, COO, CEO gaBnsatTcs
nvuamu, npmHumarowmmm peweHus, ClO —

BNUSIET HA NPUHATUE PELLUEHUN. ..

© 2018 SAP SE or an SAP affiliate company. All rights reserved.

KOpnopaTUBHbLIX NMPUNOXEHUMN

w SAP S/4HANA

Customer 360 Beyond CRM
CallidusCloud
Engage Your SAP Cloud for
Customers Customer Simple s a
Step Ahead

GIGYA Engc;;::::;nnetrand SAP Hybl‘iS
Commerce

SAP Hybris as a Service on
SAP CRM SAP Cloud Platform

... Hawe nopTdonno peLueHum
pa3BMBaeTCH
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ﬂyqume BO3MOXHOCTU ONA MapPKEeTUHra, 3neKTpOHHOﬁ KOMMepLUuuun, npoaax,
cepBuCa u ynpaBJsieHnUA KNMeEHTCKNMMN AaHHbIMU

» & @ @ @

SAP SAP SAP
Marketing Commerce Sales Serwce Customer
Cloud Cloud Cloud Cloud Data Cloud
= SAP Cloud for Customer/SAP .

* YnpaBneHue = ObGna4vHoe e-commerce Cloud for Sales u Callidus = Ob6cnyxmBaHue Ha * YnpaBreHue «30/10TOon
nepcoHann3npoBaHHbIM peLleHne 0BbEAMHEHbI NS NYYLLIEro MecTax 3anncblo» 1 npodunem
MapKeTUHIoOM » TecHas uHTerpaums c peLueHus B 06racTm * |LleHTp KNMeHTCKoro KnneHTa

* UNHTerpaums c APYrMMN peLLeHNsIMN yrpaBreHns Npoaaxamm B3aMMOenCTBUS = Cornacwue, KNMeHTCKUI
nnatgopmon anektpoHHon  SAP Intelligent Enterprise « O6nauHoe peLieHme ans = CepaucHoe sapo (B SAP Mpodunb, aeHTUdVKaLMS
KOMMEpLIMK yrpaBneHust BbICTaBIIEHNEM S/4AHANA) MO pasHbIM kaHana

cyetoB Revenue Cloud

1 ! | | |
Al/ML SAP Leonardo

© 2018 SAP SE or an SAP affiliate company. All rights reserved. 7




Beaywue aHanutnyeckme areHtctea o SAP Customer Experience
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ABILITY TO EXECUTE

COMPLETENESS OF VISION As of April 2017

Source: Gartner (April 2017)

Gartner

Magic Quadrant for
Digital Commerce, Q1 2017

Click here
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The Forrester Wave™: B2C Commerce
Suites, Q1 2017

Click here
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FORRESTER'

Forrester, Leader: “SAP draws a
straight line from predictive models
to business applications.”

Capabilities

SAP
Hybris 1BM
Adobe .
Salesforce

Strategies

Source: IDC, 2017

IDC
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IDC MarketScape

IDC MarketScape: Worldwide Artificial Intelligence in
Enterprise Marketing Clouds 2017 Vendor Assessment

Gerry Murray

THIS IDC MARKETSCAPE EXCERPT FEATURES SAP HYBRIS

https://www.hybris.com/de/gmc61-idc-

report-ai-marketing

Mo MHeHUIO aHaNNTUYeCKUX areHTcTB, SAP 3aHMMmaeT nugupyrowme nosmumm B cchepe undpoBoro
B3aMMOAENCTBUA C KNMeHTaMu, B 00s1acT MapKeTUHra, npoaax, 3yIeKTPOHHOU KOMMepLuuu


https://www.gartner.com/doc/3690217?ref=SiteSearch&sthkw=magic%20quadrant%20digital%20commerce&fnl=search&srcId=1-3478922254
https://reprints.forrester.com/
https://www.hybris.com/de/gmc61-idc-report-ai-marketing

Komnnekc obnayHbIX peleHun Ana ynpaBneHnUs KIMIMeHTCKUM ONbITOM Ha
OCHOBe eAMHOWN MoAaenun AaHHbIX

SAP C/AHANA

User Experience

SAP Marketing SAP Commerce SAP Sales SAP Service
Cloud Cloud Cloud Cloud

SAP Customer Data Cloud

SAP Cloud Platform



UHTerpauuna dpoHT ochuca (SAP C/4HANA) n uncppoBoro sgpa (SAP S/4HANA)

OT noTeHUManNbLHOM cAENKU A0 NPUOLININ: YHUKaNbHbIX KOMMNEKC peLueHnmn

WUpeHTudmkaums KoHTtpakT /
noTeHunanLHoro Nna HOTe: LlerI-IaI:::Haﬂ KsoTtauus 3akas/cpenka Ynpaeneuue Mocrtaeka Bb'g::fg::‘ ne
KIMeHTa A 3aKa3om

C/4AHANA S/4 HANA

A A
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CueHapvu KOMMNJIEKCHOro B3aMmMoOencTBUA: OT NOTEHUUaNnbLHOU caerikvu Ao

BO3HarpaxxaeHust
TN
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Lead is scored

Marketing
retargets selected
customer to remind
them about offer

Deal is recommended

Opportunity scores to Salesperson with

high and cross-sell offers,
Salesperson suggested discount, and
assigned predicted commission

for salesperson
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Quote is presented
to Customer,
negotiated with

Salesperson and
terms finalized
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Web site, is guided
to build solution,

requests quote
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quote and signs

Customer informed

that provisioning and

fulfilment completed,

subscription lifecycle
starts

6.

Customer
uses service
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Subscription Billing
charges for recurring

and usage charges,
Customer tracks their
usage and spending

LB

Solution order
generated and
dispatched to
provisioning and
fulfillment systems,
Customer sees status

A f_gA

Customer views

and pays combined ——
bill for solution

a2

Salesperson views
commission payout
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