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SAP Customer Experience

SAP Customer Experience
Re imaginando la Experiencia de Cliente

Laura Llames, Gerente de Territorio
Mario Suarez, Especialista de Soluciones
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“CENTRARSE EN EL CLIENTE ES UNA
CULTURA DE PONER AL CLIENTE EN EL
CENTRO DE TODO LO QUE UNO HACE.”

Brian Solis — analista digital, antropologo, y futurista
Altimeter Group (una compaiia del grupo Prophet)
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SAP C/4HANA is
largest developmeh
initiative inside SAP 77

Hasso Plattner

Chairman Supervisory Board of SAP SE
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Link to Video



https://twitter.com/sap_cx/status/1006363075002413058?s=11
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LO DIGITAL ESTA
CAMBIANDO TODO

Q Clientes

Q Competencia

Q La manera de hacer negocios



;. COMO SAP" PUEDE
AYUDAR?

Simplicidad
Entendimiento

Innovacion
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Brindando la suite lider mundial
en Experiencia de Cliente.

SAP” Customer Experience
EL FRONT OFFICE INTELIGENTE

TIEMPO REAL. AUTOMATIZADO. BASADO EN ENTENDIMIENTO. AGIL

Potenciado por

SAP°Cloud Platform




Cloud Cloud
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Experiencia de Procesos de Punta a Servicios de Datos Analiticos e Servicios de Extensibilidad e Ecosistema Abierto
Usuario Encantadora Punta Maestros y de Negocios Inteligencia de Plataforma Integracion
Negocios



Experience Management
y la Brecha de Experiencia












LA BRECHA DE EXPERIENCIA




Cerrando la Brecha de Experiencia con Experience Management

qualtrics + 0.7

Accelerating the new XM category by combining experience data and operational data to power the experience economy
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1.8 BILLION EXPERIENCE - % 77% OF THE WORLD'S
TOUCHPOINTS RUN ON QUALTR RANSACTIONS RUN ON SAP




SAP C/AHANA en Accion



SAP Customer Experience

iGraclas!

Laura Llames, Gerente de Territorio

Mario Suarez, Especialista de Soluciones
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SAP Customer Experience
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© 2018 SAP SE or an SAP affiliate company. All rights reserved.

No part of this publication may be reproduced or transmitted in any form or for any purpose without the express permission of
SAP SE or an SAP affiliate company.

The information contained herein may be changed without prior notice. Some software products marketed by SAP SE and its
distributors contain proprietary software components of other software vendors. National product specifications may vary.

These materials are provided by SAP SE or an SAP affiliate company for informational purposes only, without representation or
warranty of any kind, and SAP or its affiliated companies shall not be liable for errors or omissions with respect to the materials.
The only warranties for SAP or SAP affiliate company products and services are those that are set forth in the express warranty
statements accompanying such products and services, if any. Nothing herein should be construed as constituting an additional

warranty.

In particular, SAP SE or its affiliated companies have no obligation to pursue any course of business outlined in this document or
any related presentation, or to develop or release any functionality mentioned therein. This document, or any related presentation,
and SAP SE'’s or its affiliated companies’ strategy and possible future developments, products, and/or platforms, directions, and
functionality are all subject to change and may be changed by SAP SE or its affiliated companies at any time for any reason
without notice. The information in this document is not a commitment, promise, or legal obligation to deliver any material, code, or
functionality. All forward-looking statements are subject to various risks and uncertainties that could cause actual results to differ
materially from expectations. Readers are cautioned not to place undue reliance on these forward-looking statements, and they
should not be relied upon in making purchasing decisions.

SAP and other SAP products and services mentioned herein as well as their respective logos are trademarks or registered
trademarks of SAP SE (or an SAP affiliate company) in Germany and other countries. All other product and service names
mentioned are the trademarks of their respective companies.

See for additional trademark information and notices.
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https://www.sap.com/copyright
https://www.sap.com/registration/contact.html
https://www.linkedin.com/company/sap
https://www.youtube.com/user/SAP
https://twitter.com/sap
https://www.facebook.com/SAP

