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SAP Brand Impact — Protect Sponsorship
Business Value by Measuring What You Pay For
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The challenge
Brand visibility measurement as of today

= Unreliable measurements _
Not addressing

= Time-consuming analysis _
all questions

= Limited media coverage

How will new technologies
Influence sponsoring?
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SAP Brand Impact

Primary-focus customers

_ Lack of scalability to process Inaccuracy due to
Right owners Media agencies growing volumes of media extrapolation of results

A

~ Enasypaers [T have  [lihe same challenges|

=

Sports leagues, Blue-chip “Black _bo_x” impapt result Delayed reports
teams, venues brands that is impossible to
extend with financial info
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Value proposition

The SAP Brand Impact application

Automatically analyzes brand exposure in videos and images by leveraging advanced
computer vision techniques. The application helps media agencies, broadcasters, and
brands gain accurate, timely insights into sponsoring and advertising ROI.

Fast ‘ Transparent ‘ Accurate and scalable Flexible

near real-time speed interactive interface to millions of hours cost structure

First-class Introduction of new Easy integration with
customer experience business models analytics software
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http://www.slideshare.net/sap/the-future-of-work-30060347
http://www.slideshare.net/sap/the-future-of-resource-optimization-amid-increasing-scarcity
http://www.slideshare.net/sap/the-future-of-customer-experience-29818984
http://www.slideshare.net/sap/the-future-of-networks

Key features

Interactive view of event
analytics

Visualization of brand logo
exposure

Mechanism for external
consumption of data
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Interactive analytics pane per event

Filtering based on brands

Filtering based on context (premium)

Detailed metrics per brand

Visualization of exposure duration and combined metrics
Reports in PDF format

Aggregated data in CSV format (premium)




Extensibility options

Customer’s video
content

Computer vision engine
from SAP

Exposure analytics Ul

Powered by
Nvidia Deep Learning

Time-labeled
brand exposures

Time-labeled
business data

CRM/sales/Web site log
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Demo

3 sec, 10.3% of time 0.023% of screen

443.2 sec, 10.1% of time 0.005% of screen

e: 7.3%

3% of time

8% of time 0.010% of s

ire: 6.2%
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Voice of the customers

“As a club who’s shown excellence on the court for more than 40 years, winning six European championships,
it has always been important to Maccabi Tel Aviv Basketball Club to be at the top level in Europe, an effort that
doesn't stop off the court. SAP Brand Impact provided us the opportunity to get access to the video analytics of
the exposure our partners are getting in our games. We are impressed by the solution’s capabilities, precision,
and speed and see it as a great potential tool for our sales efforts, adding data and numbers to media
exposure previously deemed unmeasurable.”

Yaron Talpaz, Maccabi Tel Aviv Basketball Club Chief Marketing Officer

“As a long-term SAP customer, Audi got early access to the latest SAP video analytics solution. Audi’s
sponsorship team found SAP Brand Impact solution a very useful tool. It can help Audi to evaluate its
sponsorship exposure at high levels of operational excellence and transparency. We were impressed by the
capabilities and results of the first proof-of-concepts based on video footage from Audi FIS Alpine Ski World
Cup. We're strongly considering possibilities to combine SAP Brand Impact with our media analysis workflow
for the upcoming Audi Cup and Audi FC Bayern Summer Tour.”

Thomas Glas, Global Head of Audi Sports Marketing
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Thank you.

Contact information:

sapbrandimpact@sap.com
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© 2017 SAP SE or an SAP affiliate company. All rights reserved.

No part of this publication may be reproduced or transmitted in any form or for any purpose without the express permission of SAP SE or an SAP affiliate company.

The information contained herein may be changed without prior notice. Some software products marketed by SAP SE and its distributors contain proprietary software components
of other software vendors. National product specifications may vary.

These materials are provided by SAP SE or an SAP affiliate company for informational purposes only, without representation or warranty of any kind, and SAP or its affiliated
companies shall not be liable for errors or omissions with respect to the materials. The only warranties for SAP or SAP affiliate company products and services are those that are
set forth in the express warranty statements accompanying such products and services, if any. Nothing herein should be construed as constituting an additional warranty.

In particular, SAP SE or its affiliated companies have no obligation to pursue any course of business outlined in this document or any related presentation, or to develop or release
any functionality mentioned therein. This document, or any related presentation, and SAP SE’s or its affiliated companies’ strategy and possible future developments, products,
and/or platform directions and functionality are all subject to change and may be changed by SAP SE or its affiliated companies at any time for any reason without notice. The
information in this document is not a commitment, promise, or legal obligation to deliver any material, code, or functionality. All forward-looking statements are subject to various
risks and uncertainties that could cause actual results to differ materially from expectations. Readers are cautioned not to place undue reliance on these forward-looking statements,
and they should not be relied upon in making purchasing decisions.

SAP and other SAP products and services mentioned herein as well as their respective logos are trademarks or registered trademarks of SAP SE (or an SAP affiliate company)
in Germany and other countries. All other product and service names mentioned are the trademarks of their respective companies.
See for additional trademark information and notices.


http://global.sap.com/corporate-en/legal/copyright/index.epx

