SAP Customer Experience

SAP Customer Data Cloud

Build Customer Trust, Connect the Front Office to the Back Office

Adrian Nash, Head of Product, Customer Data Cloud
Sergey Krayniy, Head of Solution Architects, Customer Data Cloud

THE BEST RUN ’



The information in this presentation is confidential and proprietary to SAP and may not be disclosed without the
permission of SAP. This presentation is not subject to your license agreement or any other service or subscription
agreement with SAP. SAP has no obligation to pursue any course of business outlined in this document or any related
presentation, or to develop or release any functionality mentioned therein. This document, or any related presentation
and SAP's strategy and possible future developments, products and or platforms directions and functionality are all
subject to change and may be changed by SAP at any time for any reason without notice. The information in this
document is not a commitment, promise or legal obligation to deliver any material, code or functionality. This
document is provided without a warranty of any kind, either express or implied, including but not limited to, the implied
warranties of merchantability, fithess for a particular purpose, or non-infringement. This document is for informational
purposes and may not be incorporated into a contract. SAP assumes no responsibility for errors or omissions in this
document, except if such damages were caused by SAP’s willful misconduct or gross negligence.

All forward-looking statements are subject to various risks and uncertainties that could cause actual results to differ

materially from expectations. Readers are cautioned not to place undue reliance on these forward-looking statements,
which speak only as of their dates, and they should not be relied upon in making purchasing decisions.
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Mega trends driving the need to build
trusted customer relationships
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4th Generation of establishing customer relationships
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Building Customer Relationships have become complex

Then Now
Customer Data Enterprise -owned Customer -granted
Channels Web Web, Mobile, Bots, IOT
|dentification Probabilistic Deterministic
Privacy Compliance Limited Comprehensive

Business Model Product Sales Lifetime Service




Consumers now own and control their data

Data Collected Individual Rights
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The right to
/‘ object

Rights in relation to automated
decision making and profiling



Need: Building trust into the customer journey
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Need: Building trust into the customer journey

CONNECT COLLECT CONVERT

users to brands consent and preferences users into brand advocates
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Introducing: SAP Customer Data Cloud
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CONNECT COLLECT CONVERT

users to brands consent and preferences users into brand advocates
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SAP Customer Identity: Identify customers across channels & devices

© 2018 SAP SE or an SAP affiliate company. All rights reserved. O' PUBLIC

10



SAP Customer Consent: Build trusted relationships with transparency

John Smith John Smith
jsmith@email.com
Gender: Male

Lo n: Anytown

Newsletters and Communication

Edit Your Profile Information Below Privacy

Smith

Email Add

jsmith@email.com

Telephone .
onal Data Permission

Full Na

Email /

Your Privacy Matters
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SAP Customer Profile: Orchestrate profile, preferences and consent
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Email Marketing Data Management Web Ecommerce Recommendation Master Data
Marketing Automation & Ad Serving Analytics & CMS & Personalization Management
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Marketing S A P Service —~

Cloud Cloud ﬂ!]
C/AHANA
5 Clouds and 7 Suite Attributes ..-'.
Commerce Sales
Cloud Cloud

Customer Data Cloud

Harmonized End-to-End Business and Master  Suite Intelligence Platform Extensibility Open Ecosystem
User Experience Processes Data Services and Analytics Services and Integration




A Year In Review

SAP Customer Data Cloud



