CHATMe nop4mM c nomouwlbto DataScience

MonvaHckum AHgpen

[InpeKTop AenapTameHTa pa3paboTku

M CONMPOBOXAOEHNA NMPOAYKTOB 6onbLINX AaHHDbIX

X5 Retail Group



Npu KOMHaTHOW TeMnepaType Kpaba MOXHO XpaHUTb He
DonblLUe HEeCKOMbKMX YacoB



XonoaunbHUK BbILWEN N3 CTPOS
Kpab pasamopo3auncs
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KoHeL kpaboToprosne!
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H ~ 3500 mara3nHoB

H ~ 40 000 npoayKTOB B KaXOoMm
% > 100 000 000 oyaros AaHHbIX
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«Not just how they shop Iin each store,
but how they shop for each product»



«Not just how they shop in each
store, but how they shop for each
product»
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H DS y4uT Hac 3HaHUKO O KITMEHTE

H DS y4uT Hac 3HaHuO O MarasuHe

f& DS yuuT Hac 3HaHuIo O ToBape



«Not just how they shop in each
store, but how they shop for each
product»
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H OnTuMmnsaumsa accopTMMeHTa

H OnHamnyeckoe LeHoobpasoBaHue

H [1IporHo3 cnpoca

% CokpalueHue ocTaTkos



«Not just how they shop in each
store, but how they shop for each
product»
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H [[EO aHanuTuka

& Ynpasnenue TexHonornamu

H OnTnmmnsaums npoLeccos



«Not just how they shop in each
store, but how they shop for each

product»
Y

H YnpasneHune NosnbHOCTbIO

& NPs

% Campaign management

% [lepcoHanuamposaHHOe NMPOMO




3a 2 Hegenu oo Kkatactpodsbl

________ . R @% LWed, Bbicbinan MNetposunyal
= Mopa 0b6cnyKnTb X0N04NNbHUK!
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LLled, a BbI3Ban MNeTpoBuua,
obcnykmMBaHUe NpoBeaeHoO,
(o] XONOoAUNbHUK paboTaeT
% npeKkpacHo!




ML ceMMMUnbHbIMU LLAramu BegeT COBPEMEHHbLIN PUTINN
Ha3aj B NpoLUNoe, rae Kaxaomy KIMeHTy npeanaranm
NHOMBMAOYalbHbIA CEPBUC, TOBAP M LIEHY Ha HEro.
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Cnacnoo 3a BHUmMmaHue!



