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' Mindset Product Strategy

bringing together experience, our people, technology and
accelerators

e Finding solutions with Design Thinking at the core

e Delivering experience with integrations and digital platforms
e Using Accelerators (Mindset's pre built software)

to help you prepare, build, develop your digital transformation on
SAP.
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' The Evolution
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' Evolution of SAP ERP

P> > DD )

ECC on Core
HANA applications
simplified
1973 1979 1992 2004 2013 2015

>
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' Evolution of SAP BW

PO DD D D D

BW BW on HANA Simplification Next Gen DW Full cloud DW
Accelerator Performance Virtualization Cloud and On
optimizations Big Data Prem
loT
1998 2000 2001 2005 2011 2013 2016 2019
| | | | | | |
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' Evolution of Frontend Tools

SAP acquires BOBJ in BOBJ Cloud is released in
2008 2015
Renames SAP Later rebranded to SAP
Business Objects Analytics Cloud

2003 2008 2015
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' Evolution of HANA Platform

>

End of End of
Mainstream Mainstream
Maintenance Maintenance
06.2021 30.06.2025
2011 2016 2021
|
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| SAP Business Technology Platform (BTP)

Open runtime
Open API
Open environment

Foundational
services

..........................

SAP HANA
SAP HANA Cloud
SAP Data Intelligence

SAP Master Data Governance

.........................................................................

SAP BUSINESS TECHNOLOGY PLATFORM
A/ A/

vV vV

DATABASE AND DATA ANALYTICS

MANAGEMENT

......................................

= SAP Analytics Cloud
= SAP Data Warehouse Cloud
= SAP BusinessObijects Bl

= SAP Business Planning and
Consolidation

= SAP BW/4HANA

APPLICATION
DEVELOPMENT

AND INTEGRATION

Cloud,
on premise,

N/ hybrid, edge
V

INTELLIGENT
TECHNOLOGIES

Any data store
connectivity

SAP Integration Suite = SAP Intelligent Robotic
SAP Extension Suite -

SAP Process Orchestration

Process Automation

SAP Conversational Al
SAP Internet of Things
SAP Al Business Services

---------------------------------------------------------------------------------------------------------------------

* Representative list; not exhaustive not inclusive of all offerings
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' BTP Within the Intelligent Enterprise

SAP Business Technology Platform

-

/ L Jr—‘ l\_/ V, ‘\‘._/"1 1 / ;’,/‘ / | - j,_,/
BUSINESS PROCESS —1_lr== - L/L/-,/'/- ’

-
e

LA —)

BUSINESS PROCESS INTELLIGENCE

APPLICATIONS INTELLIGENT SUITE INDUSTRY CLOUD

SAP BUSINESS TECHNOLOGY PLATFORM

TECHNOLOGY :
N N N N/
DATABASE & DATA ANALYTICS APPLICATION INTELLIGENT
L Ll MANAGEMENT DEVELOPMENT TECHNOLOGIES
" TYYITTIT Y & INTEGRATION
INFRASTRUCTURE SAP DATACENTER OR HYPERSCALER
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'BTP - Data & Analytics

4 SAP BTP - Data & Analytics )

11

DATABASE
AND DATA ANALYTICS
w v
Capture, manage, Analyze all your data to
and govern your data accelerate insights and
to drive better business transform the data you have
outcomes into the answers you need

W

APP DEVELOPMENT INTELLIGENT
w QOI-O}
Integrate and extend Data is the fuel
applications — build new propelling intelligent
ways to access and technologies forward —
interact with your data optimizing processes,

and igniting innovation
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' Typical Landscape

Traditional approach SAP HANA approach
OLTP
OLTP Transact .... Transact .... . . .
— HTAP — On-Line Transaction Processing
V'
/ OLAP
! ... then move data 4 On-Line Analytical Processing
.an
|mmed|ately
analyse
OLAP ... then analyse HTAP

Hybrid Transaction Analytical
Processing
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' Typical SAP Landscape - Analytics in BTP

/ BOBJ \
Frontend
\_ —/
OLAP
- ™
- Y,
OLTP
- N [ - R
- J - Y,
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' Typical SAP Landscape - BmtigddednBiER tics

/ BOBJ \
Frontend
\_ —/
OLAP
- ~ Data
\_ Y,
OLTP
~ R ~ R
ECC Non SAP
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' S/4 Embedded Analytics + Fiori = Translytics

SAP S/4AHANA

Virtual Data Models

- @ & *' A \

SMAR ‘. l

BUSINESS | e o | Query | anaivrica l viEwiQuUL.- | VIEWQUERY |  SAP FIORI ABAP :

LIST PAGE* KPP'S AND e BROWSER | FIORIAPPS DESIGNER BROWSER | KPIMODELER | FOR ECLIPSE :
ANALYSIS

PATH |

|

- c - = e !

=]||!|| =||!l| = H| =I|!l = H| SAP |

Spend off- Incoming PO Avg. Delivery Non-managed BW/4 |

contract Sales Order Time purchasing spend HANA |

|

|

|

|

|

|

-—_—-——--—————\

---/
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' S/4 Embedded Analytics - Architecture

\
SAP Analytics Cloud
L SAP Fiori Ul | Embedded Analytics LIVE Access SAP 5/4HANA
Vlsuallzatlon Analytical apps, reports, KPIs,... delivered as part of SAP S/4HANA, OOB Content by LOV
extensible by the customer Strategic Augmented Analytics
Access Odata services I Native Access
. Virtual Models CDS-Views
MOde“'ng (for analytical and transactional purposes)
P . Database tables on SAP HANA
erS|Stency In Memory & Columnar
/
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' S/4 Embedded Analytics - Virtual Data Model

Virtual Data Model
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' S/4 Embedded Analytics - Virtual Data Model

/ MASTER DATA \

4 )
DIMENSION

/ TRANSACTIONAL DATA\

4 )
CONSUMPTION

@VDM.viewType: #CONSUMPTION
@Analytics.query: true

N\ | Y,

4 )
COMPOSITE

@VDM.viewlype: #BASIC
@Analytics.dataCategory:
#DIMENSION

\_ J

4 )
TEXT

@VDM.viewType: #BASIC

@VDM.viewType: #COMPOSITE
- @Analytics.dataCategory: #CUBE

\_ /

4 )
BASIC

@VDM.viewType: #BASIC

@ObjectModel.dataCategory: #TEXT
\ /

@Analytics.dataCategory: #FACT
& /
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' S/4 is NOT a Data Warehouse

S/4 HANA Data Warehouse
SAP LOB Cross LOB
Operational SAP Data Historical SAP Data | Strategic
actical Integration, Harmonization,
Real-time Cross-system consistency
Out of the Box Models Advanced Analytics
-Xxtensible Models 3 rd Party | Multi-sourced data
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' HANA Performance

Top Speed: 218mph / 350kmh Top Speed: 100mph / 160kmh

The moment two tables are joined, there will be a performance hit!!!
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| SAP Analytics Cloud (SAC)

SAP Analytics Cloud

IS @ hext-generation software-as-a-service (SaaS) solution built
from the ground up that allows business users to ,
,and all In one place.

*SAC Solution Brief
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https://www.sap.com/products/technology-platform/cloud-analytics.html?pdf-asset=5c1f8d00-617c-0010-82c7-eda71af511fa&page=8

| SAP Analytics Cloud (SAC)

Unified experience for Planning, Bl and Predictive all in one service
Live data connectivity enables SaaS for everyone
End-to-end analytics for the Intelligent Enterprise

@ Lol

S0
B ==
Bl Planning Predictive Application Design Mobile
Exploration Simulations, workflows, Guided Machine Discovery, Custom App SDK Access Everywhere
Stories Allocations Advanced Analytics Extensions
Data . s : e , ae
c 2T Visualization Collaboration & Administration Auditing &
ECEVEy B & Stori Events & Securi Monitorin
Modeling tories ty g
SAP Cloud Platform
A A
v - v
Cloud Data Sources I = On-Premise Data Sources
and Applications and Applications
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' SAC - Personas

How do you account for the diversity of data,
decisions, and decision makers?

Strategic Operational Tactical

Executives Senior Analysts LoB Operational  Front line
Managers Managers Employees Workers
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' SAC - Business Intelligence

- Dashboarding and
reporting

- Live connectivity for
real time data

- Interactive

- Drill Down

- Can embed In Fiori

- Publishing

Sample: Summary Q1 (2014) — Q4 (2016)

This page out

ipany’”. Feel free to click around and explore the data!

nes sales for the fictional company "The Best Run Juice Com

Cross Margn e f

233.62

Gross MAEin e —— =
L
820.50 Gross Mg e —— =
Gross margin
- Juices -e- Carbonated Drinks -~ Alcohol
M 5 —
What is the gross margin % for each product by st... Average gross margin
California - Nevada - Oregon EAVg
24.52
172.43
12.88
16.13
46.14
13.20
31.70

(2] Date Range Filter

¢ ! %

2014 2015 2016

[£7 Product [E7 Location

> vl Alcohol > vl California
> vl Carbonated Drinks > vl Nevada
> ¥ Juices > vl Oregon

California has above average sales when
compared to Oregon and Nevada.

Nevada consistently underperforms for
across all product groups.

How has each product performed over time?

2017

Alcohot M Carbonated Drinks [l Juices

27.09
15.88 19.12
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' SAC - Plan Simple

- Rich modeling built for the o

OUSINESS e e g

- Powerful data entry capabilities

- Native collaboration and cell
commentary

- Private versioning

- What-if simulations

- Predictive forecasting

- Single-click variance analysis

- Workflow and task assignment

- Allocations

- Smart analysis

- Excel integration
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'SAC - Augmented Analytics

Conversational
Search to Insight

v Show Gross Margin by Product 2 other results

@ Margin per Workout Usage for Actual

222.39

i i
i ¥V Smart lnsights...@

Y Filter
67.78 )
%) Exclude
=} Compare To
15 Break Axis

Intensity has the highest Gross Margin, showing a 135% deviation
The total for Q4 2020 was 123,393,087.38, an increase of 44%
,737.69) compared to Q3 2020 (85,646,349.69). View more...

60.97

v Recommended |

- Gross Margin for Finished Goods over time for Unassigned

Automated Insights
Smart Insights & Forecasting

Gross Margin in S|

How has this change

> The total for Thu, Dec 31
of 10% (55,429.82) compa
(533,299.57).

What are the top con

> Germany is the top Geolc
10 values contribute 296,9

> German y is the top Locati
values contribute 296,910,

> 201912 39766 is the top C
10 values contribute 850,5

> 39766 is the top Order Nu
values contribute 850,533.

> MEE is the top Region cor
average

Automated Discovery
Smart Discovery

Overview of Total Expected Revenue

summary of Total Expected Revenue Analyze the distribution of Total Expected Revenue 1o see the rec
323,519 Thousand (-91,055 “ o -
U.';
2620 Total Expected Reve
Analyze how Total Expected Revenue has been trending over time Analyze the T
b » faevcant
Lo
L0
pH
et
Compare the Total Expected Revenue by Customer Segment and Product Type dentity the as|
v

Predictive Analytics
Smart Predict

Global Performance Indicators

Predictive Power

Target Statistics

Data Parution
Trasrung
Training
Valdation

Vabdation

Influencer Contributions

Influencer
BODILY_INJURY_AMOUNT
INCOME_CATEGORY

AGE

INCOME_ESTIMATE

DAYS_TO_REPORT

Target Category

i

F§F

Prediction Confidence

Freqguency

11 60%

=
g
E

(g

pe
™
i
¥

»

»

™

]

15.95%

"
i

Gross Margin for Finished Goods over time by Profit Center

Gross Margin for Finished Goods over time by Product

Ask questions
conversationally and SAC
finds and visualizes your

answers

Information Worker

Automatically add forecasts
and find top influencers in
your data, shown in natural

language

Automatically generate stories
that reveals trends,
relationships, patterns, and
outliers in your data

Run regression and
classification scenarios,and
generate forecasts without

data scientists
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'SAC - Application Designer

~ Fila

. - . ’ < s £ PESTOETEN  Run Analytic Application
. . . 8 =
< Dropdonn
Search R0 canvas
- 2 4 Chackbox Group

| lcon_Discount_Details /

1
{

*® A Swling

= kon Gross Margn Dc¢ /5

2

2 Radio Button Group _ll.l.

Gross Margin s Discount Quantity Sold ~ ul
=1 Button in Thousand Show Styling Options For

designers to create centrally T (i L I, 08 0]

WA Chart_Tite 235,037 (4 @ image 303,132 (-17,788) 204,308 (8,52

° & Chan oA Shape v Application Design Properties
governable analytic contents S o
7 =I' Dropdown_Hierarches fx  RSS Reader Table
=f' CropDown_Dimension:

&) web Page

. ° ° Gross Margin - Product v Context/Quick Menus

=f ¢ M s
ranging from guided analytics P e

2 Cl Maral o le 8 atag oo - ;

Chart_Greas_Margin reHer-G-amemteni=— BI Daa Action Tigger T - '
& Chart_Discount Inm™ J : ‘9
. (1) Clock
E Chart_Quuntity_Sold :
| Filter V| Sortirg ¥ Ranking

Margin  Orgnal Sales Price  Guantity % Margdn abs Dey 3 .lym Apzlication

dashboards to sophisticated v || o

oA Meader_Title Vv Widget

t TR0 TrraTT 996 N7 . A 11 204 1

24 Border

planning and smart applications === ..

|« Popup_Discour fx

No Border
A4 Popup_Dlscount_Be

A% Popup_Discount_De Vv Actions
= Chart. Decount. Dst ¥ | Show this item at view time
v [} Popup_Gross_Margin_D

& Popup_Gross_b fx

A% Popup_Gross_Marg

‘=P oropdown_Hierarchies #

= OrepDawn_Dimersiors I

var TableFilter_Patterr_1 = "[Account_Be=ztRun)_sold].[parentlc].a[";

8 var ter_Patterr_2 = *1%;

=" DrepDown Measure Grougs =

var Tablefilter = ArrayUtils.create(Type.string);
E Chart_Gross_Margin
for
£ Chart_Giscount

Chan_Quantity_Scld

#A Heager Sutritie Popup_Table Detail: Crart Dinesion.getDstsScurcel).renovedinersiorFilter( "Accourt BestRunl

Fopup_Table_Datails_Chart_Dinszion.getDataScurcel ).setDimensicaFilter|"Account_EastRund_sold", TableFiltar);

4 Header_Tale
A Bueder g Table.getOstsScurce().ramavaDinansi scle");
Table,getDataSource( ), setDimenslonFilter("Account_Bestlund_sold”, TevleFilter);

Filtar{"account_BastRur:

v . POPUPS +

vV 0 Fopup_Disczunt_Details 115 TableMeasureFilter = Taoleriliter,
[E Popup Dscount Details Clee
115 console,log"Taole Measure Filter: “)j

s Popup Discount Details_Tile 116 corsole.log(TableteazureFilzer);
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'SAC - Mobile App

Overview Navigate Explore Gain insights

e [nstantly
mobilize your
stories

e No additional
development

Published | 12 tems

& O Sales analysis report Operating Profit vs. PY

$1,316,409 (+30.74%)

Gross Margin and Discount for
Store Sales Operating Profit n mEUR

\

Total spent on sponsorship divided

0499 (- 1A%

[C?j Best Run Boardroom

required ro=————

Sample Story for Best Run Juice

e |Osand o

Recents

Renewal Rates and Sponsorship
Sales and Retention teams overall,

dated [

Analysis of Marketing reports for
Sales

Reflects a summary of the Marketi

ted

Headcount

A n d ro i d GiJ BeﬂwR_U‘n Juice Revevnvue.?mg

@] 2019 Q1 Sales Summary
Best Run Juice Sales Sales Report

Marketing Spending Reports

Overview of new marketing produc
’ Total Employees

Budget for Marketing

e
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Business Content

Advanced Compliance Reporting

Business ByDesign (Finance and Procurement)

Consumer Products Sales Planning

Financial Analytics Dashboard for SAP Analytics Cloud
Environment, Health and Safety

Enterprise Contract Management

Entitlement Management

Field Service Management

Finance

Finance Account Receivable — Invoice Payment Forecasting.
Finance Contract Accounts (FI-CA)

Finance Contract-based revenue recognition (CBRR)
Finance for SAP S/4AHANA Cloud

Finance — Live based on Semantic Tags

Financial Compliance Management

Financial Products Subledger IFRS17 for S/4AHANA
Financial Consolidation for SAP S/4HC Cloud (BPE)
Financial Planning & Analysis for SAP S/4HANA Cloud

FI Operational Expense Planning

Goods and Services Tax GST Analytics

Group Reporting Planning for SAP S/4HANA (New)

Human Experience Management Workforce Planning (New)
Human Resources (SuccessFactors)

Human Resources (SuccessFactors) — Simplified Chinese Localization
Human Resources (SuccessFactors) (BPE)

Human Resources Salary Planning

HR Analytics for S4HANA Cloud and SAP SuccessFactors (SAP Best Practices)

Intelligent Asset Management

Integrated Business Planning & cross-model add-on (New)
Integrated Financial Planning for SAP S/4AHANA
Integration Suite

Liquidity Planning for SAP S/4HANA Cloud
Logistics Execution Insights Dashboard

Mobile Analytics (New)

Outcome-Based Business Insights

Order Management foundation

SAP Marketing Cloud

SAP Marketing On prem (2009)

SAP Marketing On prem (1809)

SAP Marketing On prem (1909)

Predictive Liquidity Planning (New)

Process Control and Risk Management (New)
Procurement

Procurement: Contract Management

Procurement: Enterprise Analytics for Procurement (SAP Ariba)
Procurement for SAP S/4HC (BPE)

Procurement: Order to Invoice (SAP Ariba) (New)
Procurement: Procure to Order (New)

Procurement: Sourcing (New)

Procurement: Spend Analysis (SAP Ariba)

Product Carbon Footprint Analytics

Product Cost Planning

Product Footprint Management

Project and Portfolio Management

Project Budgeting & Planning S/4HC (BPE)

Project Staff Planning

Receivables Management for S/4HANA Cloud (BPE)
Qualtrics - Customer Satisfaction Score

Qualtrics - Survey distribution and Analysis
Qualtrics Touchpoint NPS

Supply Base Optimization

SAP S/4HANA for Financial Products Subledger — Reporting
SAP Ul Logging

Sample Content: ,Guideline-based” Story Templates”
(Accessibility, Fiori, IBCS) (New)

Sample Content: ,What-if App” (New)

Sales Analytics for SAP S/4AHANA on-premise (New)
Sales Cloud for SAP S/4HANA (BPE)

Sales Performance and Target Planning (CRM)
Sales Cloud for SAP S/4HANA Cloud (BPE)

SAP Sales Planning for SAP S/4HANA Cloud
Service Cloud Analytics (CRM)

Social Media Analysis

Solution Manager: Test Suite Analysis

Solution Manager IT Service Management Analytics
Statistical Process Control (SPC) Toolkit

Sales Performance and Target Planning (CRM)
Sales Cloud for SAP S/4HANA Cloud (BPE)
SAP Sales Planning for SAP S/4HANA Cloud
Service Cloud Analytics (CRM)

Social Media Analysis

Solution Manager: Test Suite Analysis
Solution Manager IT Service Management
Analytics

Statistical Process Control (SPC) Toolkit
SuccessFactors Workforce planning (BPE)
Supply Chain Management: Life Sciences
Dashboard

Sustainability Control Tower (New)
Sustainability Control Tower — lite (New)
Supply Chain Management — Extended Service
Parts Planning

Transportation Management

Trade Management

Travel & Expense — Concur

Treasury Management

Vendor Management System (Fieldglass)
Workforce Planning for S/4HC (BPE)
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Marcelo Berger
Associate Principal

marceloberger@mindsetconsulting.com
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Our Solutions and Products

EXPLORE &
DISCOVER

Accelerators Design Thinking Agile / Scrum KPI Monitoring
Labs Architecture DevOps Support
Industry & LoB PoVs Business Case Continuous Design Backlog Grooming
Problem Finding Backlog
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